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FROM BUILDING
AN IMAGE*

*The general impression that a brand or a *The strong effect that a brand or a
business has on the eyes of stakeholders business makes on the planet, people and profit

Aspirational
Conspicuous
Exclusive
Assertive
Consistent
Differentiation
Relevance
A Destination

A Public Facade

What Appears in Media
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MEASUREMENT
FOR THE FUTURE
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SISTERS PRODUCE | [THE macooNacH
ANOTHER FILM |

CLEVER MACDONAGHS |
SCORE AGAIN

—_——

“THE FAR PARADISE"

e

. WJANT pioneers of the

4 itralian film industry, the
1Mr onagh sisters have now
Am'r.y reached n  standard  with
“ar  Paradise,” Scresnad pn-!

a wately 'yesterday, which convingingly |
BF shtablishes the fact that Austraiias. |
oan snd do produce worth while pies

tures.

M  The misters have not tried to “pul
pver' their new picture by means of
Australian scenery alone

] They have produced a fine pleture
B In which every feature of thae pro-
N dheers' and actorn’ art has been il

uc

™ EXCELLENT SCENERY
. Ceortainly thera is a quantity of
excellent and typical Australian
soenery, but not sufficiant to de.
psiroy the story interest and create
# pura scenic flm.
No longer can Australiane bhe ge-
BN cused of overncting hefore the movie
camers,
“The Fur Paradine™ has disproved
that, and the principels, Isube! Mac-
'Donuh and Paul Longuet, ¢an {ake

s
..
Y
" i

credit for thelr fine work, ue The Governor, Sir Dadley de Chair, |
| ‘;r,‘.a Fin "‘ ww""‘; “',.‘ % wna among thoss invited to the private

% -

screening, at the Prince Edward Thenters
ot Tovesdny morning, of the new Ange
tralian film, “The Fur Paradise,” which
the talented MeDonngh sisters, Paulette,
Isabel, and Phyllis, have just relonsed,
' The general opinfon was that the newt ¢
~ film easily sarpassed all expectations—
8 great na thess had boen, both iu the merig =
of the work, the scenario, and the cape |
! tiona, '
Tho scenory is charming, and thougH |
.'rthr sisters gre suxious that Australiq '°
| ghould not fn any way predominate, the |
| pletuces are 2o full of local color thag |

thry could not be mistoken by anyong | &
who Bad ever visited Sydney,

"\ &

g
" ‘.
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-
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§ “The Far Paradise” b
| Splendid Locally-Mlde Ftlm. l-

B Those privileged present
the pnivate screening the MC v
S Agstralian-made motion pucture '[hc »~
Far Paradise,” which took place at the B
B Prince Edward Theatre last Tuoesday
I moming, could not fail 1o be impressed
H\\ the thoroughness and hBnish of the
‘W‘lh as compared with most other)
pictares produced in this country
! Thoroughness in detail, highly cap-
able acting—ancluding Miss Marne Loy
raine star). Panl Longuet, Gaston
I Mervale, John Faulkmer, Arthur Mac.
; laglan and Harry Halley—wcareful &
¢lasy photography all

'l\'l!ﬂ and firs
‘ a  well-mernited suc

contributed o

o 4',
ot
»

¢ .

-earg

-
e X

A
X
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The lighting of the scenes sod u»q.}
| make-up of the characters are excellently |
& done, even to the tears on the Neroiae'y | ]
%V cherke !
1 Miss Jeabel McDonagh, ag Cherry Care
o e son, ls just & charming and very beautie
v L ful gird, who, in the brief time abqr
spends, first in her father's luxurious
] bome in g mythical place calied Kirktony |
and later with him a8 a derslict in x|
hut nt Paradise Valley, manages very
! cleverly to portray the whole gamut >
feolings from grove to gay. Her cholos
1 of clothes and surroundings is parthens ©
A larly up-to<date, [ Y
The assisting nrtists, all finlshed sce |
tore, as Guston Mervale, Panl Longoet, :

'.’ti p 1’,"

["' COss.
1 With the

B be brought

\b.‘”!\‘
will

British
into bang

QuUoOta

‘03

5 ¥

»
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e

ond

I he
responsibie
schieved a2 bag
with “Those Who Love
st year, and credited with being one
B Of the few Australian flms winch were
worth while
I'he Film Weekly
B recommends this Jatew
B these talented garls a9
. p-m!lnu oa any Ml
- c‘_. \ A - -' -
0'1 Y 2 f”‘v e

!n “The Far Paradise  as being worthy [ Arthor McLagan, John Falkiser, and N8
Bof fiest consideration. at Jeast so far RN Mra. Kate Trefls, i ¥
Mas an Australian release s concerned. b )l Awong others who were present at the | f'
- g three McDonagh ssters. who | seeeeniing were Sir Benjamin and Lady }

| Fuller, Sir Victor Wilson, Hon. Hugh l).

) Melntosh, Mr. and Mrs, John Fuller, | 0
| My, and Mrs, Hogh J. Wird, Mrs, Al
bert Littigjohn, Sir Albert Gouold, M,
Stuart F. Doyle, Mm, W, A, Holman,
Mry, K. Trefle, Mr, George Crowley, Mr,
Frank Gralam (Melbourne), My, J. G &

unbesitatingly B8 .,1 Bendrodt, Mra, Mark Foy, Mr, and Mm, ©
production of § W, Foster, Mr. Rufa Naylor, Mr. and

one worthy of M, J, H, C, Sleeman, Miss Moss, and

. representatives of film exchanges

for .

I'he Far Para-
measure of suc. N
made B

.
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were
duse

N85

. ’
really
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9"Au~lnllnn plcture,
Siphers, &ven withoul
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SECOND FlLM

BY
‘THE THREE SISTERS |

“THE FAR PARADISE"

SUCCESSFUL

I\'I'f"n}:.-\'l'l\‘) from varfous anglee,

SCREENING |

and capahle of aronsing mudch specs

{alative thought, s “The Far Parngies™
o second Alm of the McDonagh sine
lers, Of Drummoyne. which had  its
private soreening at the Prince
ward T yesterdny.

In the
(he

Asilre
place the
kall-tharks of n
on, It has a story with
pealing human intorest, and a lovely
heraine, finely porirayed by Isobhel Me-
{Donagh (Marie Lorrains), who iz vl
ling Lo sncrifice her awn hnppinoss i
ireclaim n wastrel father,

Even In her most
smoments the young lady s sincero and
convineing, and, what Iy Just as necess
sary, attractive.
| No porsonm with any knowledge of
pseraen presgfntations could deny that

this pletore greal merit to°

flrut movie has all

succtssful proe-

4 "
Eo‘vl\ L an

hias it

MISS McDONAGH.

lansify 18 as an all-Australlan movie |

ould be absurd. It might have heen !
written In England, America Austria |
Sor Germany,
3' Yhe question arises. “Why not a
real Ausirallan picture ™

It should be possible to produce an |
wWith an atmon- |
oomvicts, bush-
rangers, new chums, and the usual ex- |
country types, Those, by
the way, nre about as thae to Iife as
the stage Irishman or Jew, This ix the
wort of misrepresenintion that is be-
ing carried abroad, an typlesl of Aus-
trulla, It Is not typleal eofther ns re- |
gards sentiment or character,

The talented sisters could do & great |

twark for thelr native land If they pro-

idueed a real Australlan movie. which
through the medium of itz particular
quality would feature the national
vhnrnc:nruriu and ideals

|  The scenarie was writtéen by Mis
Pnullm- MeDonagh and all mattery on
the businces side were, and are,
capable hands of Mise Phyliss Me-
Donagh

S GNWE . .
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Source: National Film and Sound Archive
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“THE FAR PARADISE"
MecDonagh Films. Marie
Lorraine.
the Prince Edward The-
ag. this Australian
m for mu genuing
we present, with the

adding & most generous
ippreciation for what they
consider to be 3 very well
and suitable for
on
14 sound dird
photography likewise, and the Miing
| of the pnncipals of a particulacly Ingh
R standard. that of the star (Mare Lot
8 raine) being decidedly so Paul Lon
2 guet Gaston  Meevale and  Arthur
& Mcl aglen rendered excellent wpport
Many of Sydney’s |
i Produs

Sireened
eral weeks
on came

by all th

alre ¢
prod st
BEWSPAPRTR
§ amount of
vightiully
presented st
distribur

plot

onge
general

he

ching  and

WMAULY SpOLs are

worked 1nte ) tyonn, thus en-
verseas audiences 1o
w mataral beanty of Our Harbor

ther famouy spots
Exhbitors have our assurance that
B this picture is of 3 very ambitious kind
B and well able to get by on sheer meril

 alone: we nced say no more. Good

get an ades |
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MEASUREMENT IS
'MORE IMPORTANT
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TO SHIFT FROM
'MEASURING
'OUTPUT




OGILVY

MEASUREMENT FRAMEWORK

Increased
Read/see/hear awareness

communications and
understanding

Building trust,
talking about it

Desired
behaviour

Business/

SMEREL
outcome
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OGILVY

-

Snack food consumer case study - small budget social media to drive purchase

Output Impact Outcome
/7 million video Awareness of key Purchase intent up
views & 60,000 benefit up from 64% from 59% to 65% in
online comments to 72% 3 months. Sales
beat the goal.
Sources: Social media metrics Client’s existing brand Client’s existing brand
tracking study tracking study

Automotive content marketing and activation to drive new product launch

Output Impact Outcome
8mill video views 94% next purchase Sales beat forecast
(195% of target) brand consideration by 14% in first
56,000 online quarter of launch
engagements
(188% of taraet)

Sources: Social media metrics Client’s existing brand Client sales data

tracking study

12
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MEASUREMENT IS

TOOL FOR

IMPROVEMENT



Reach

Campaign Earned
Influence Index

Share of Voice - Media Tier

Share of Search Sentiment

KOL/KOF Amplification Brand Visibility

Social Sentiment Message pull through

Social Engagement



Reach

Campaign Earned
Influence Index

Share of Voice - Media Tier

S~

Share of Search Sentiment

KOL/KOF Amplification Brand Visibility

Social Sentiment Message pull through

Social Engagement
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CASE STUDIES




Billboard Size: 8 x 20 m.

mw  #nuloons

| N3 25 Fyuniionol §
AnnAURAATY

NsaunIWIS?

281N Juigavodis? A@f O
Foulu? * OR

Creative Financial PR for

GIGANTIC IMPACT



343 coverages
( value worth
192,000,000 THB)

Business

Qutcomes

Top ranked in SET50
Future ambition 1
announcement
OR=1anna COMpPQAIgn
License to operate

230% growth in no. IIQ 10 countries "
of facebook fans evenue grow

(5,000 -> 130,000)

Before & After Campaign Conversations

From negative to very positive
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THINK
'MEASUREMENT
AT THE
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Traditional

Measuring Impact Across

Social Consumer

Earned Influence

Reach

Media Tier
Sentiment

Brand Visibility
Message pull through

Earned

Business Outcome

Key Attributes
Social Engagement * Share of Search
Net Social Sentiment (branded)
KOL/KOF-Key opinion former * Share of Voice

Amplification

Change in Perception
Change in Believe
Change in behavior
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